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109 Rectory Grove, Southend-on-Sea, Leigh-on-Sea SS9 2HW
01702480062  www.losdonuts.co.uk

#4
Welcome to the fourth issue of Leigh Life, the seasonal lifestyle magazine 
dedicated to celebrating Leigh-on-Sea’s independent businesses. As the 
weather cools and the leaves turn beautiful rusty browns, oranges and 
reds, a different kind of buzz is in the air. Autumn is a time of harvest, of 
gratitude and of preparation for the cold months to come. Let’s celebrate it 
with steaming cups of tea, chunky knitwear and brisk Sunday walks in welly 
boots.  

Francesca Quinn  x
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www.tindesign.co.uk 
E-boutique for the Stylish and Eclectic Home

Interior Styling Service also available 
contact trudy@tindesign.co.uk or 07958299234

    @tindesign
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Experience, Aquire, Collect.
Featuring Francesca Maffeo Gallery. 

Words and pictures by Francesca Quinn. 

Leigh is well know for its arty tendencies, with a growing number of galleries pop-
ping up around town. For those not already well acquainted with them, they can 
seem a little intimidating, but this is a myth that Francesca Genovese, director of 
Francesca Maffeo Gallery, is keen to dispel. In reality, Francesca Maffeo Gallery is 
much more than a viewing platform for the photography work of the artists that it 
represents. Aside from the public exhibition programme, the gallery hosts events and 
workshops that members of the public, professional photographers and photography 
students alike can enjoy. 
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From the series Q&A © Alexander Missen, courtesy of Francesca Maffeo Gallery.
Francesca says, “The events programme 
can range from ‘meet the artist’ events to 
artists talking in conversation with curators 
or other editors. For example, for our next 
exhibition we have the artist in conversation 
with a writer for the British Journal of 
Photography.” 

The artist in question is Alexander Missen, 
whose work will be showing from the 
9th September to the 28th October. His 
exhibition ‘Q&A’ will include over seventy 
images exploring iconic American motifs 
and how they relate to the reality of 
American life. The quality and depth of 
Missen’s work is representative of the high 
standard of award winning photography that 
the gallery showcases, from both national 
and international artists. 

Francesca says, “I wanted the gallery to feel 
like a London gallery and to have that level 
of work but, at the same time, for it to feel 
welcoming and have a social space. People 
don’t have to wander in, have a quick look 
and walk out. For example, in October we 
are launching a ‘photo social’. It’s an evening 
event for the local community, where local 
photographers and artists can come together 
and share ideas. Not everyone can afford a 
one to one, or a portfolio review, but they 
need that space to talk about their work with 
other people. Especially if you’re working in 
photography, it can be really kind of lonely 
sometimes.”

For those looking to expand their 
photography knowledge, the gallery provides 
plenty of opportunities - from guided 
exhibition tours to professional development 
and technical workshops, there is much 
to be gained from its growing educational 
programme. There is even a reference 
library-come-bookshop that visitors can 
make use of at their leisure. 

Of course there is a commercial element to 
the gallery too, all of the work on display is 
for sale. Yet even here, there is no pretence, 
Francesca says, “Within the print room 
there are loads of print boxes with work that 
you can buy and take away on the day. We 
do have more expensive prints but there is 
also work that can be purchased for under 
£200. We deal in limited edition photographs 
from both established and emerging 
photographers, so there is something for 
everyone.” 

Even the gallery itself is available for hire. 
Photographers can’t hire it to put on their 
own shows, but the beautiful creative space 
can be used for launch parties, events and 
business meetings. 

There’s really no need to be shy, Francesca 
Maffeo Gallery is a hidden gem of a 
community space and it’s ready to welcome 
you in.

Current Exhibition
Alexander Missen Q&A
9th September - 28th October 2017

Events
Alexander Missen in Conversation with 
Gemma Padley
Saturday 7th October 2017 2.00-5.00pm

Future Exhibition
Matthew Finn Mother
4th November - 23rd December 2017

Francesca Maffeo Gallery
284 Leigh Road
Leigh-on-Sea 
SS9 1BW

T: 01702 474300
E: info@francescamaffeogallery.com
www.francescamaffeogallery.com

  @francescamaffeogallery
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Say Hello to Brunch. 
Featuring Toppers & Toast. Words and Pictures Francesca Quinn. 

Toast. If you think it’s a dry, boring, rushing-out-the-door kind of breakfast then 
Toppers & Toast will prove you wrong. Toppers & Toast is the ‘new kid on the block’ 
that has taken Leigh Road by storm, bursting onto the scene just a few short months 
ago with vibrant, fresh dishes that look as good as they taste. This stylish new café 
aims to make brunch the biggest thing since… well, since sliced bread; owner Abbie 
Hart explains. 

“The idea came from me living in Australia for 3 years, where the concept of brunch 
is a big thing. Everything on our menu can be eaten at any time of day and, aside from 
the bowls, everything we do is on toast. Our best seller is the Home Style, which is toast 
topped with smashed smashed avocado, poached egg, crispy bacon and our home made 
pesto.”

Wholesome fresh ingredients are at the heart of all the dishes; all of their produce is 
organic and the bread is sourced from a local supplier in Colchester. Abbie says, “We 
wanted a really dark rye bread to accompany the sourdough. Rye bread is very dense 
but it’s also the healthiest bread you can eat. For our coffees we offer every kind of milk 
alternative available on the market. I think we’re probably the only place in Leigh that 
stocks them all, but putting that extra little bit in really appeals to people.”
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Abbie certainly seems to know how to get the 
customers in - everything from the styling of 
the shop, to the styling of food, to the stunning 
photos on their instagram has been carefully 
thought out. It’s no wonder that Toppers & 
Toast has drawn the attention of a number of 
bloggers. 

Abbie says, “Although this is my first 
restaurant, I’ve grown up around hospitality. 
It’s what I enjoy. I wanted the café to have a 
girl’s touch but also to look a bit upmarket 
and a bit glam. It also needed to be clean 
and fresh. Leigh Road is slightly quieter than 
the Broadway so we needed something a bit 
different to entice people in. Bloggers like to 
come in and take pictures of the dishes, and of 
themselves in the cafe, which is great. Social 
media has really helped promote the business, 
each time we post we’ll have an extra 4 or 5 
people throughout the day that will come in 
because of it.” 

In the end though, it all comes down to the 
taste. Despite everything on the menu already 
being delicious, Abbie’s attention to detail 
means that’s she always looking to perfect 
it further, adapting the offerings to suit the 
changing season. 

“Now that we’ve been open a couple of months 
we know what works. We’ve been listening to 
our customers and seeing what people are 
coming back for. We have people who come 
back 3 or 4 times a week for the same thing 
so I like to speak to them and find out what 
they like about us, but also what they think we 
can improve on. We’ve combined all of that 
feedback  into the new autumn menu.”

Toppers & Toast
202 Leigh Road
Leigh-on-Sea
SS9 1BS

T: 01702 470777
      @toppersandtoast
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Christmas Event 2nd December.
By the Love Independent Leigh campaign. 

To celebrate Leigh’s independent shops and eateries, the ‘Love Independent Leigh’ campaign 
will be hosting an all day shopping event on the 2nd December, coinciding with ‘Small 
Business Saturday’. Participating traders will be getting shoppers into the festive spirit with 
special offers, in-store events and plenty of Christmassy cheer for all the family.  

In Leigh-on-sea we are luckier than most towns - our independent scene still thrives. Our 
shops and boutiques are brimming with quirky and unique items that you won’t find on the 
average highstreet. Items are sourced by discerning shop owners to provide an alternative to 
the mainstream, so if you appreciate handcrafted, personalised and quality products, Leigh 
is a great place to find that truly special something for your very special someone.

Visit www.facebook.com/loveindependentleigh for more information. 

We love to see poeple shopping locally and enjoying Leigh’s independents, so don’t forget to 
use the hashtag #loveindependentleigh on your instagram posts. 
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Push Yourself.
Featuring Push Spin Studio. Words and pictures by Francesca Quinn. 

As we pack away the BBQ and throw on extra layer or two, it’s clear that the ‘back 
to school’ feeling isn’t just for the kids. After the indulgence of summer parties, 
holidays and copious late nights, many of us see September as a chance to regroup, 
refocus and get back into a healthier routine. It’s a pattern that spin instructor, and 
co-owner of Push Spin, Ben Rakilor knows well.

He says, “Autumn has a great vibe for people getting back to the gym. We notice it in 
particular with our 9.30 class, taught by my partner Melly, because it’s designed to fit 
around mums. When the kids are off school it’s really quiet but, as soon as the kids 
go back, it’s immediately packed again. For time-poor parents it’s a great class because 
it’s after the school drop off and it’s the same time every day. They can come in, do 45 
minutes and leave.” 

Unlike running or many other cardio based classes, spinning doesn’t impact on the 
joints, making it suitable for people of all ages and abilities. The difficulty of the class 
is completely determined by the individual, allowing for experienced spinners and 
beginners alike to take part in the same class.



1918

Team GB selection race. It went well and I 
managed to qualify for an age group Team 
GB place, which was great. Over the next 5 
years I raced for the Great Britain age group 
team in Australia, Mexico, Canada and 
Holland before trying my hand at 70.3 and 
Ironman racing (long distance triathlon) in 
Germany and Switzerland.”

Now aged 46, Ben predominantly uses 
his expertise to train and motivate others. 
Along with partner and fellow spin 
instructor, Melly Eveleigh, Ben launched 
the Push Spin studio inside Clements Place 
Arcade a couple of years ago. Melly also has 
experience in competitive cycling, herself 
an Ironman racer and qualifier for Team 
GB. Since starting Push, their venture has 
grown from strength to strength, with the 
couple having just invested in a £30,000 
studio refurbishment, including 25 brand 
new bikes that will arrive in October. With 
no contract and no join fee, members can 
either choose to buy a pack of 10 classes 
for £70 (with a 3 month expiry) or go 
unlimited for £39.99 a month. Ben says,

“We do a free trial for people, where we 
meet them half an hour before the class and 
we show them how the bike works etc. Even 
if someone is completely new to exercise, 
spin is a great place to start.”

Push Spin Studio
Inside Clements Arcade
9-11 Broadway
Leigh on Sea
Essex 
SS9 1PA

T: 07711 071 697
www.pushpush.co.uk

 @pushpushspinning 

Ben says, “As you get older you can’t keep 
running on the street because your knees, 
back and ankles get worn out and more 
prone to injury from the impact. With 
spinning you can still do hard exercise 
sessions but, because the foot is in contact 
with the pedal all the time, you don’t have 
that slamming impact that you would 
have when running on the concrete. We 
have members who are in their 70s, who 
are spinning with us and exercising really 
hard - but they wouldn’t be able to run. It’s a 
great community feel because you could be 
in the same class as someone who is much 
older and everybody would be getting the 
same feeling out it. Nobody is left out and I 
think that makes it very popular.”

On the whole, cycling as a sport has seen 
a massive rise in popularity over the past 
decade, most noticeably amongst middle 
aged men (they’ve even earned themselves 
the label of MAMILs - Middle Aged Men In 
Lycra). According to Ben, Britain’s Olympic 
successes in the 2004, 2008 and 2012 games 
have been a huge driver, along with Bradley 
Wiggins’ Tour De France win in 2012. As 
a former Team GB Triathlete himself, Ben 
is no stranger to the world of competitive 
cycling.

“I initially participated in the London 
triathlon for charity, a bit like how people 
do the London marathon. In 1996 I was 
working as a fitness instructor, someone 
came up to me one day, thrust a voucher 
in my hand and said, ‘you should do the 
London triathlon and raise money for a 
children’s hospice.’ I trained for it, did a 
lot of running, a lot of cycling… I wasn’t 
a great swimmer but I improved with 
practice. I did the London triathlon and 
really enjoyed it - I just got into it. The more 
you do something, the more it becomes 
your identity. After 3 or 4 years of racing 
I plucked up courage to enter my first 
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Eloise Holmes, Textile Designer

Weaving: 
An Ancient Craft

Featuring Eloise Holmes, Textile Designer. Words and pictures by Francesca Quinn. 

Amongst the old boats and containers of Leigh Marina, Eloise Holmes is making magic. 
From colourful yarn, some of which she dyes herself, Eloise designs and weaves her 
own beautiful textiles. Using silk and mohair, her designs take inspiration from the local 
surroundings; seaside shades interspersed with pops of bright colours. 
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rustier tones but in everything I do there’s 
usually muted colours contrasted with a pop.”

For most textiles designers, the majority of 
revenue is made from selling design swatches 
to fashion or interiors designers, who 
purchase the copyright and then enlist a mill 
to reproduce the fabric at length. However, 
what Eloise enjoys the most is seeing her 
designs come to life and be appreciated by 
individuals straight off the loom; whether it 
be in the form of a scarf, a cushion cover or 
even as a framed piece of art.

“For the Leigh Art Trail, it was nice to do 
textile design but to show it in frames. It 
encouraged people to look at what I was 
doing in an artistic way, rather than a design 
way. It’s basically painting with yarn, that’s 
how I see it. When you have something in 
your home and it’s around you everyday, over 
time you might see something different in it.”

Eloise Holmes
E: eloiseholmes@live.co.uk
www.eloiseholmes.com

 @yespleaseeloise

Having grown up in Leigh, Eloise recently 
returned after living in London for six years, 
three of which she spent studying weaving 
at Chelsea. “I wanted to start up my own 
studio and run my textile design business but 
rent was too expensive in London for studio 
spaces. Then I heard about the containers.”

Inside her container-come-studio, Eloise 
has created a fresh and inspiring creative 
space. Carefully chosen trinkets sit alongside 
colourful balls of yarn; her loom parked 
snuggly at the far end of the studio beside a 
little window overlooking the estuary. It’s a 
serious bit of kit.

“You need to wind the yarn around pegs in 
a certain order to make the warp, these are 
the threads that come through the loom. To 
set up the loom, each thread has to be put 
though a specific hole called a heddle, this 
can take up to a day. It then takes me about a 
day to complete a scarf.”

It’s certainly not a job for the impatient, but 
then Eloise is capitalising on a growing trend 
for the appreciation of artisanal products and 
handmade items. “It’s nice to learn such an 
ancient craft but to use it in a modern way. 
In lots of different industries people are going 
back to being a bit slower and taking the time 
to learn a craft, and people are appreciating it 
more to buy it. Whether it be in food, design 
or fashion.”

She’s currently working on producing a small 
selection of winter scarves to sell locally, each 
one a unique piece with a one-off design. 
Eloise points out a beautiful example of a 
finished piece, “This design was based on all 
the colours from the fishmongers in Leigh. 
There are all the fish colours and then the 
bright green and orange from the labels they 
use to mark the prices. For the autumn/
winter scarves, I’m looking at incorporating 
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A Place to Call Home
Featuring Home Estate Agents. Words and pictures by Francesca Quinn. 

Over the past few years the UK has been an unpredictable place to live. When it 
comes to the effects on the economy, the first thing people want to know is how it 
will effect the value of their homes. If there’s one person that will know it’s Tony 
Kelly, owner of Home Estate Agents. I met up with him to find out how things 
were looking in Leigh. 

“It’s doing very well, considering what’s 
going on in the world and the property 
sector. People are a little price sensitive 
and there is a confidence issue but it’s 
cyclical. When we had the election, for 
a short period afterwards, people were 
concerned but then they get on with 
their lives. After the Brexit referendum, 
the first 4 weeks were like the 2008, and 
1999 crashes revisited - the property 
market stopped. But then, within 
another 4 weeks, people still wanted to 
move and send their kids to school in 
the area etc. When something happens 
that effects the public’s confidence 
you get a stop start - but it’s not a 
meltdown.”

The Brexit effect is something I’m quite 
familiar with myself, having lost a buyer 
post-referendum result, after denying 
them a significant price reduction. 
Nevertheless, it eventually sold for more 

than the original price just a couple of 
months later. So what is it about the 
Leigh property market in particular that 
makes it so resilient, even in times of 
uncertainty?

Tony says, “The underlying factor is that 
interest rates are low and mortgages 
are not so hard to get, but the SS9 
postcode in particular is always strong. 
If you look at the number of enquiries 
that we get through Rightmove for 
SS9, compared to the surrounding 
areas, it’s a lot higher. Demand always 
outstrips supply. If you look at anybody 
who moves into the area, their main 
requirements are that they want to be 
within walking distance to the station, 
walking distance to the Broadway, 
walking distance to the sea and they 
want to send their children to good 
schools. SS9 has the lot.”
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It’s good to know that at least Leigh’s 
property market is ‘strong and stable.’ So 
what if you are looking to sell? I asked 
Tony if he had any tips. 

He says, “The only difficult time to 
sell is the end of November through 
to December. The rest of the year is 
relatively consistent. In this area it doesn’t 
matter too much, even in July and August 
because you get a lot of people who come 
down to the seaside and they want to see 
what they can buy. In terms of presenting 
your home, I think there are so many 
shows on TV telling people what to do 
about their houses that sometimes people 
overanalyse it. Most people’s houses 
are presented very well. When I value a 
house, I look at it like a potential buyer. 
When people go into a house they’re 
mainly interested in what the house is 
like overall, most of the little blemishes 
you don’t notice. I think because there’s 
a shortage of property in SS9, people 
are more concerned about the type of 
property it is, the location and parking - 
although parking very much depends on 
pricing.”

Ah parking… whether you’re talking to 
local traders or residents, it’s always a 
hot topic.  According to Tony, it can be a 
real point of compromise, with parking 
adding between £25,000 - £50,000 to the 
value of a Leigh property. 

“You can’t always get everything, 
particularly if you want to live near 
the Broadway in a period house. If you 
look at roads like Oakleigh Park Drive 
and Leigh Hall Road for example, you 
can buy a property there for between 
£450 - £500,000 - but you’re going to be 
restricted on parking. If, on the other 
hand, you want parking and a garden etc. 

you’ve got to be looking at the Marine 
Estate, where a 3 bedroom semi is going 
to be nearer £600,000. It’s affordability vs 
parking vs location.” 

As the area continues to be a magnet for 
new trendy boutiques, restaurants and 
bars, affordability may very well play 
an increasingly poignant part in that 
equation in the future. According to 
Tony, with London prices stagnating, the 
price gap between little Leigh and the big 
smoke are beginning to narrow - if only 
slightly. 

“Where London prices are dropping 
back 10-15% and we’re holding, the gap 
is lessening. A year or two ago London 
was a huge influence because people were 
capitalising and selling up quickly. They 
would put their house up on the market 
one day and it would sell the next. Now 
they’re coming down here, still wanting 
to buy, but they can’t sell their houses so 
readily in London. At the same time 75% 
of our sales are from people already in the 
area, who have already built up capital in 
their properties.”

In summary, Leigh is not only the 
happiest place to live in the country 
but remains a secure investment in the 
property  sector. Get in contact with 
Home today to find out how much your 
property might be worth.

Home Estate Agents 
84 Broadway 
Leigh-on-Sea
Essex
SS9 1AE

T: 01702 480033
E: info@homeofleigh.com
www.homeofleigh.com
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Brow Club.
Featuring Brow Club. Words and pictures by Francesca Quinn. 

Once upon a time the skimpy eyebrow was king. I remember marvelling at a classmate 
who had taken the extreme measure of shaving them off completely and drawing 
them on with eyeliner instead. I must admit, the devil in me was curious to see what 
might happen if she forgot one morning. Fortunately (or unfortunately, depending 
on what side of that scenario you’re on) that kind of mishap doesn’t happen anymore 
- it died with the skinny eyebrow trend. 

Now, thanks to influencers such as fashion model Cara Delevigne, the fuller, more 
natural brow rules and the market for eyebrow products has exploded. In fact, according 
to NPD market research, the UK eyebrow market is now worth £20bn, growing by a 
massive £6.5bn since 2011. 

It seems that everyone is looking to maximise what nature gave them, but what if nature 
didn’t give you very much? This is where Amy Dickinson of Brow Club steps in. Amy 
specialises in encouraging eyebrow hair growth, whilst enhancing your existing shape 
and colour. As well as the standard shaping, Amy provides HD Brows, a seven step 
eyebrow treatment that involves a combination of techniques including tinting, waxing 
and threading.  
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“Customers in Leigh tend to prefer a 
thick, tailored brow. The good thing about 
HD Brows is that it’s not one size fits all, 
you can tailor it to the face shape and 
to the client’s colouring. For example, if 
you’re blond you can have a light brown 
eyebrow - you should always go a shade 
darker than your hair. I also show clients 
how they can use make-up to achieve 
the results they want, or even put them 
on a growth programme. Compared to 
Microblading or tatooing, the effects of 
HD Brows are much less permanent, so if 
next time you decide you’d like to change 
the thickness, you can.” 

Brow Club sits within Billy Bond Cutter 
of Hair on Rectory Grove. Billy and Amy 
have been best friends for many years so, 
when Billy suggested Amy join her in the 
salon two years ago, she jumped at the 
chance. The salon’s industrial look makes 
an unconventional setting for a brow bar 
but, according to Amy, it has a definite 
advantage.

“I think people like to get their hair 
and brows done at the same time. Not 
everyone feels comfortable walking 
into a beauty salon, whereas here the 
atmosphere is very chilled. It’s more 
like a pop-in brow bar. I think it’s less 
intimidating, particularly for our male 
customers.”

Quote LEIGHLIFE for a 20% discount. 

Brow Club
105 Rectory Grove
Leigh-on-Sea 
Essex
SS9 2HW

T: 07807 074712
E: amy@browclub.co.uk
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Mixed Mediums.
Featuring Two Tree Gallery.  Words and Pictures Francesca Quinn. 

The sense of community within Leigh is always inspiring, particularly within the 
artistic community. Two Tree Gallery is a prime example. Run as a collective, many 
of the artists met through the Leigh Art Trail and have previously shared space at 
the Estuary Gallery in Belton Way. Each has a dedicated area within this pint sized 
creative space and takes turns in manning the gallery on Saturdays. Where the artists 
differ is in their style of work, with no two being quite the same. 

Resident artist and Art Trail organiser, 
Bronwyn Oldham says, “We made sure 
that none of the work was too similar to 
anybody else’s. So we might have mediums 
that are the same - for example Jonathan 
Trim and Terry Sibson both work in 
acrylics, but their subject matters are very 
different and their approach to it is very 
different. So it’s a real eclectic mix. It’s 
about trying to offer a different choice and 
variety of local artists.”

All the artists are local to Leigh and yet 
the variety is striking, not only with regard 
to their work but also how they came to be 
artists in the area. 

Susan Allen, a Canadian, moved to Leigh 
to be with her husband. She now teaches 
drawing and painting at Southend Adult 
Community College and runs drop-in life 
drawing classes twice a month. Although 
some of her work features the local 
area, the main focus of her paintings is 
capturing moments in time - wherever the 
mood takes her. 

Born and raised in Leigh, Louise 
Truslow’s work was greatly influenced 
by her time living in Thailand. After 
taking part in a design collaboration with 
a glass company 6 years ago, her work 
developed from painting to also making 
her own glass pieces using a kiln. A year 
and a half ago Louise moved back to 
Leigh, a move which inspired her ‘cockle 
shed flats’ pieces.  

Jonathan Trim, is a painter by 
profession. He uses Leigh’s estuary 
landscapes as his primary muse, whilst 
also painting collections for galleries 
around the country that are based on 
their own unique, local landscapes. He 
says, “Two Tree Island and those sort of 
areas mean a great deal to me. The local 
environment is the place I come back to 
all the time. It’s where my soul is.”

Despite having always enjoyed art, Terry 
Sibson honed her skills a little later in 
life, when her daughter sought tuition 
for her art A level. Under the guidance 
of the late Reg Smith, they learnt to draw 
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Peony Abstract Study no.1 by Bronwyn Oldham

together and Terry never stopped. Having 
now painted for many years with local artist, 
Peter Smith, Terry’s work has been greatly 
inspired by him. She favours acrylics, using 
them to depict snapshots of Leigh and 
adorable character seagulls. 
 
Kerry Doyland was an architectural designer 
and business owner in Leigh for many years. 
She turned to art 20 years ago as a way to 
destress and reconnect with her creativity, 
finding greatest enjoyment in life drawing. 
She says, “I still love the same things that I 
loved in architectural design; line, light and 
colour. I particularly like the fall of light on 
the body. I love painting from life with the 
model in front of me.” Kerry mostly uses 
charcoal, pastel or oil, but also sometimes 
works in acrylics. 

David Greenwood is a retired architect, 
and his profession certainly comes through 
in his work. His detailed depictions of 
buildings use a mixture of pen, watercolour 
and the occasional use of Photoshop to 
create striking block colours.  Although 
his collection of work includes some local 
scenes, David’s preferred muse is Venice, 
where he visits every year.

Adrian Lane describes himself as the ‘odd 
one out’, being the only artist in the collective 
whose work is non-representational. Having 
graduated and worked as a textile designer 
for many years,  his abstract pieces are 
extremely tactile, enriched with textural 
elements and made using mixed media on 
canvas. 

Bronwyn Oldham is well known in Leigh 
for her involvement in the Leigh Art 
Trail, but according to her she also has 
another persona, “I’m kind of known as 
the dead flower lady of Leigh. My work is 
predominantly, if nothing else, flowers and 

the floral form. What I’m really interested 
in is when they go past their best because 
they take on a different form.”  As the only 
photographer amongst the collective, her 
images add yet another dynamic to the 
gallery. 

Two Tree really is a mixed bag of mediums, 
styles, influences and subject matters - 
yet it provides an all inclusive snapshot 
of Leigh’s rich and thriving art scene. 
Whatever your personal taste, there’s 
sure to be something there to grab your 
attention. Pop in on Saturdays from 10am- 
5pm or by appointment during the week.

Two Tree Gallery
13 Rectory Grove
Leigh-on-Sea 
SS9 2HA

T: 07968 054207
www.facebook.com/twotreegallery

 @twotreegallery

Bronwyn Oldham
www.bronwynoldhamphotography.co.uk

Susan Allen
www.susanallenpaintings.weebly.com

Terry Sibson
www.made-in-essex.com

Jonathan Trim
www.jonathantrim.com

Kerry Doyland
kerrydoyland@me.com

Adrian Lane
www.adrianlane.weebly.com

Louise Truslow
www.facebook.com/japanicastudios

David Greenwood 
davidgreenwood34@googlemail.com
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Feeling Lucky? 
Featuring 6 (Six Salon Services). Words and pictures by Francesca Quinn.

Sometimes, something happens in your day that gives you an unexpected mood lift. 
Something like receiving a nice text message, or a smile from a stranger, or maybe you 
win something - as insignificant as they may seem, these little joys in life can make all the 
difference. When Steve Turner, Matthew Comber and Faye Taylor launched 6 (Six Salon 
Services), this concept was at the heart of their plans. After their sixth visit, clients are 
invited to roll the dice whenever they visit the salon; roll a 6 and they win a big treat from 
their hairdresser. It’s a simple but fun twist that clients love, and it’s just one example of 
how much importance Steve, Matthew and Faye place on giving back. 
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Aside from their normal trade, 6 (Six Salon 
Services) provides ongoing weekly training 
courses for all the team, as well as shorter 
workshops and one year training courses 
for novices or stylists looking to advance 
their skills. They also offer several make-up 
courses run by Louise McCarthy, including 
one to one lessons, ‘Yummy Mummy’ and 
‘Teen Vogue’ courses. 

Matthew says, “We pride ourselves on 
being an educational salon. We use the 
amazing ‘See-Do’ training method, which 
has proven to be the best. We use mhdpro.
com and myhairdresser.com that Steve is a 
founder and ambassador for, and for which 
I’m also a contributor.”

Their passion for training even stretches 
into the products they use - favouring 
Montibello for the brand’s willingness to 
participate in the educational side of the 
business. Their experience in the trade 
has taught them to be discerning when 
it comes to choosing products for their 
customers; both Montibello and Pureology 
are top quality brands.

With a combined experience of 60 years, 
both Matthew and Steve are seasoned in 
their craft. They first met at ‘Staffords’ 
in Leigh, working together for 14 years 
before deciding to set up 6 with business 
partner, Faye. Over that time they built a 
loyal following of clients, many of whom 
continue to support them in their new 
venture - as well as a host of new ones. 

Their gleaming new salon is a inspiring 
place to be, with its high ceilings and entire 
walls decorated with issues of Vogue (and 
soon FACE). Its glossy white appearance 
with splashes of colour is influenced by 
Steve’s time spent running an academy in 
Dubai, mirroring the slick and polished 
look favoured there. 

Steve says, “The salon draws all types 
of clients, ranging from three years old 
to people in their seventies. People get 
drawn to the neon signage and to the fact 
that it’s light, airy and bright, and it’s not 
pretentious. There’s a practical side to the 
whiteness of the salon too; when you’re 
colouring a client’s hair you want to show 
them how it looks properly. For that you 
need daylight - tungsten light just doesn’t 
work because of its yellow hue.”

One thing is crystal clear; Matthew, Steve 
and Faye have a strong vision for 6 and 
the experience, style and determination to 
make it a real success.  

Quote LEIGHLIFE6 to receive a special 
offer when you book.

6 Salon Services
1498 London Rd
Leigh-on-Sea 
Essex
SS9 2UR

T: 01702 480271
www.sixsalonservices.com
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107 Rectory Grove, Leigh-on-Sea, Essex, SS9 2HW

Want to promote your business to over 2000 people? Get in contact to be 
featured or to advertise in the next issue of Leigh Life. 

Francesca Quinn 
fran@leigh-life.co.uk

Visit www.leigh-life.co.uk to find out more.

Be Featured In 
Leigh Life.



“Designers want me to dress like Spring, in billowing things. I don’t 
feel like Spring. I feel like a warm red Autumn.”

 
Marilyn Monroe

www.leigh-life.co.uk

   @leigh.life


